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Moving up the value chain

Business Information Resources Survey 2007

Allan Foster has had a 36-year profes-
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across public library, polytechnic,
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as Director of Information Services (and
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University at the end of October 2005,
where he had been responsible for
libraries, IT and media services since
1994. He was previously Librarian and
Information Services Manager at
Manchester Business School (1988-94),
and has had spells at Lancashire
Polytechnic (as Chief Librarian),
Sheffield City Polytechnic and the
British Institute of Management. He is
now an information industry con-
sultant. In this capacity, he has worked
with a number of companies and public
sector organizations in the UK, main-
land Europe, Asia and South America.
He is also external examiner at two
UK universities. He has a degree in
social sciences and is a Fellow of the
Chartered Institute of Library &
Information Professionals. He can be
contacted at allan.foster@gmail.com.

Allan Foster
Information industry consultant

‘When asked to identify three priorities, one respondent said: “embed,
embed, embed”.’

Abstract

Survey of the use of business information in UK libraries and information
services, based on in-depth interviews with leading business information
managers. Key findings are:

¢ Expansion of business in India and the Far East is having implications for
information infrastructure domestically and in this region.

¢ Business information services staffing is very stable, excepting the offshoring
dimension.

e Staff development is increasingly being conducted internally.

¢ 20 per cent of those sampled offshore some aspects of their information and
research services; another 25 per cent are investigating this option.

¢ Knowledge sharing is increasingly recognized as necessary in companies,
and most information services are playing their part.

¢ There is a distinct trend for information services to move up the value chain
through more evaluation and analysis functions.

¢ The majority (70%) of business information services are involved in sup-
porting compliance work.

¢ Factiva tops the expenditure league.
¢ European private company information is still underprovided.

¢ Business information services are committed to training users.
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¢ Social technology tools are not being used much but
have great potential.

¢ Improving customer services is still the highest
strategic priority.

Keywords: budget, business information, compliance,
end user, industry, information resources, information
service, information vendor, knowledge management,
legislation, library, offshoring, outsourcing, perform-
ance measurement, priorities, professional develop-
ment, sector, social networking, staffing, survey,
training, value add

Introduction

The Annual Business Information Resources Survey
is the only regular investigation into business infor-
mation use in the UK. Now in its 17th year, the Survey
considers the use of sources of business information
and issues of importance to business libraries and infor-
mation services.

In previous years the Survey has been open to anyone
willing to complete a postal or web questionnaire. This
methodology was proving less and less appropriate in
identifying the crucial issues facing business informa-
tion services and what they were doing to address these,
in both the short and long term. Despite various efforts
to generate a large number of responses, including last
year working with the assistance and endorsement of
CILIP, the pattern of responses was insufficient to be
statistically sound, and was increasingly unbalanced
and unacceptably arbitrary. ‘I enjoy reading the results
of the Survey’ said one senior respondent, ‘but I haven’t
got the time to complete a long questionnaire’.

It was decided that for the 2006/7 Survey a totally
different approach would be adopted based on in-depth
interviews with leading business information man-
agers. A sample of 30 senior respondents was chosen
from the corporate and special library sector, almost all
in the UK, and each was approached by e-mail with
a guarantee of complete confidentiality. Pleasingly,
20 agreed to take part without the need to follow up
and hassle busy senior professionals. This is an evolu-
tion of the selective approach used in the last two years
to complement the responses that came in from the
broader questionnaire completed by the professional
business information community.

The interviews were all undertaken by the author
in November 2006 and conducted mainly by telephone.

A schedule of questions was used and mailed to every
respondent in advance of the interview so that they
could give due consideration to their answers. The real
value of this particular Survey is the seniority and
authoritativeness of the respondents. Surveys in pre-
vious years have collectively come nowhere near the
quality of this year’s participants. As a consequence,
the responses are rich in insight on business infor-
mation supply and use.

So, quite deliberately, there are no respondents this
year from the academic, public and government library/
information sector. The emphasis on special libraries and
information centres gives a very clear focus to the 2007
Survey and allows a measure of in-depth comparison
and benchmarking which has proved difficult in the
past. It’s the purchasing power of these corporate
libraries, dominating the business information product
marketplace, that makes them so important in the
overall professional landscape. Future Surveys will
embrace academic, public and other business libraries
and information services.

Not only has the Survey’s methodology changed but
the issues being addressed have altered substantially
too. The detailed questions about sources of business
news, company, market research and other categories
have been omitted in this Survey. This has been done
in the full knowledge that it breaks the continuity
gained over many years but responses were becoming
very repetitive, year on year, and threw little new light
on the much-changing territory of business information
products. But future Surveys may well return to con-
sider the use of these sources in the coming years.

The concentration in this Survey is on strategic issues
— the place of the information service in the organiza-
tion, the role of knowledge management in the business,
whether or not to provide training in the use of desk
top data sources, the possible use of outsourcing or off-
shoring and the use of performance measures in as-
sessing the value the information service adds to the
business. These and other issues are addressed in the
following pages.

Industry sector breakdown

Question 1: Which industry sector is your com-
pany in?

The dominant group of respondents is from the invest-
ment banking sector, closely followed by legal services,
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